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ABSTRAK 
IDA SATRIYANI KASRAN RAMSI. Struktur Mikro Wacana Iklan Obat di 
Televisi. Tesis. Yogyakarta: Program Pascasarjana, Universitas Negeri 
Yogyakarta, 2019.  
Penelitian ini bertujuan untuk mendeskripsikan: (1) elemen struktur mikro 
wacana aspek semantik, (2) elemen struktur mikro wacana aspek sisntaksis, (3) 
elemen struktur mikro wacana aspek stilistik, dan (4) elemen struktur mikro wacana 
aspek retoris dalam iklan obat di televisi.  
Jenis penelitian ini adalah kualitatif. Teknik pengumpulan data yang 
digunakan adalah teknik rekam dan catat. Subjek penelitian ini adalah iklan obat di 
televisi. Objek penelitian ini difokuskan pada elemen struktur mikro wacana aspek 
semantik, elemen struktur mikro wacana aspek sintaksis, elemen mikro struktur 
wacana aspek stilistik, dan elemen struktur mikro wacana aspek retoris dalam iklan 
obat di televisi. Analisis data menggunakan metode agih dengan teknik dasar yang 
berupa teknik bagi unsur langsung. Keabsahan data diperoleh melalui uji validitas 
dan uji realibitas.  
Hasil penelitian ini menunjukkan hal-hal sebagai berikut. Pertama, elemen 
struktur mikro wacana aspek semantik (makna pesan) terdiri dari latar, detil, 
maksud, dan praanggapan. Elemen latar ditemukan 1 wujud yaitu latar sakit. 
Elemen detil ditemukan 4 wujud yaitu detil khasiat obat, detil kandungan obat, detil 
efek samping obat, dan detil cara penggunaan obat. Elemen maksud ditemukan 1 
wujud yaitu maksud eksplisit. Elemen praanggapan ditemukan 2 wujud yaitu 
praanggapan leksikal dan praanggapan struktural. Kedua, elemen struktur mikro 
struktur aspek sintaksis (susunan dan bentuk kalimat) terdiri dari kohesi, koherensi, 
bentuk kalimat, dan kata ganti. Elemen kohesi ditemukan 2 wujud yaitu kohesi 
gramatikal dan leksikal. Elemen koherensi ditemukan 4 wujud yaitu koherensi 
kontras, kausalitas, aditif dan perian. Elemen bentuk kalimat ditemukan 4 wujud 
yaitu deskriptif, imperatif, interogarif, dan ekslamatif. Elemen kata ganti ditemukan 
6 wujud yaitu pronomina persona pertama tunggal, pronomina persona pertama 
jamak, pronomina persona kedua tunggal, pronomina persona kedua jamak, 
pronomina persona ketiga tunggal dan pronomina persona ketiga jamak. Ketiga, 
elemen struktur mikro wacana aspek stilistik (pilihan kata) yaitu elemen leksikon. 
Elemen leksikon ditemukan 4 wujud yaitu kata asing, kata ilmiah, kata istilah, dan 
kata slang. Keempat, elemen struktur mikro wacana aspek retoris (cara penekanan  
pesan) terdiri dari elemen gaya bahasa dan ekspresi. Elemen gaya bahasa ditemukan 
4 wujud yaitu hiperbola, repetisi, aliterasi, dan asonansi. Elemen ekspresi 
ditemukan 3 wujud yaitu huruf besar-kecil berwarna, huruf kapital berwarna dan 
huruf kecil tebal berwarna.  
Kata Kunci: struktur mikro wacana, iklan obat di televisi.   
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ABSTRACT 
IDA SATRIYANI KASRAN RAMSI: Micro structure of the discourse of medicine 
ads on television. Thesis. Yogyakarta: Graduate School, Yogyakarta State 
University, 2019. 
This research is aimed to describe: (1) Micro structure element of discourse 
with semantical aspect, (2) Micro structure element of discourse with syntactical 
aspect, (3) Micro structure element of discourse with stylistics aspect, and (4) Micro 
structure element of discourse with rhetoric aspect in the medicine ads on television.  
This research is a qualitative research. The data is collected by the technique 
of recording and taking a note. The subject of this research is the medicine’s ads on 
television. The object of the research is focused to the micro structure element of 
discourse with semantical aspect, micro structure element of discourse with 
syntactical aspect, micro structure element of discourse with stylistics aspect, and 
micro structure element of discourse with rhetoric aspect in the medicine ads on 
television. The data is analyzed by using the agih method and the basic techniques 
in the form of for direct elements. Data validity is obtained through validity and 
reliability tests. 
The result of this research shows things as follow. First, micro structure 
element of discourse with semantical aspect (meaning of the text) consists of 
background, detail, intention, and presuppositions. The background element is 
found in 1 form it is the ill background. The detail element is found in 4 forms they 
are, the detail of medicinal properties, the detail of the medicine’s side effect, and 
the detail of how to use the medicine. The intent’s element is found in 1 form it is 
the explicit intention. The presupposition element is found in 2 forms they are 
lexical presupposition and structural presupposition. Second, micro structure 
element of discourse with syntactical aspect (structure and the sentence formation) 
consists of cohesion, coherence, the sentence form, and pronouns. The cohesion 
element is found in 2 forms they are grammatical and lexical. The coherence 
element is found in 4 forms they are contrast, causality, additives and perian. The 
sentence form element is found in 4 forms they are, descriptive, imperative, 
interrogative, and exclamative. The pronoun element is found in 6 forms they are, 
singular first person pronoun, plural first person pronoun, singular second person 
pronoun, plural second person pronoun, singular third person pronoun and plural 
third person pronoun. Third, micro structure element of discourse with stylistics 
aspect (the chosen words) consist only the lexicon element. The lexicon elements 
are found in 4 forms, they are, foreign words, scientific words, term words, and 
slang words. Fourth, micro structure element of discourse with rhetoric aspect (how 
to suppress messages) consists of the language style and expression. The language 
style elements are found in 4 forms they are hyperbole, repetition, alliteration, and 
assonance. The expression element is found in 3 forms they are, uppercase and 
lowercase colored, uppercase colored and bold colored lowercase. 
 
Keywords: discourse of micro structure, medicine ads on television 
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